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Lippstadt, 29 September 2022

HELLA starts the new fiscal year with double-digit sales growth
▪

Group sales increased by 21.6 percent to € 1.8 billion in the first fiscal quarter;
adjusted EBIT of € 91 million at prior-year level; adjusted EBIT margin at 5.1
percent

▪

Strong demand for HELLA core products and technologies in all three business
groups: Lighting, Electronics and Lifecycle Solutions

▪

HELLA continues internationalization of business with disproportionate growth in
China as well as North and South America

▪

Company outlook confirmed despite various market uncertainties

HELLA, the automotive supplier operating under the FORVIA umbrella brand, has
started the short fiscal year 2022 with double-digit sales growth. In the first quarter (1
June to 31 August 2022) Group sales increased by 21.6 percent year-on-year to € 1.8
billion (previous year: € 1.5 billion). Adjusted for currency and portfolio effects, sales
increased by 16.3 percent to € 1.7 billion. Adjusted earnings before interest and taxes
(adjusted EBIT) were on the same level with the prior-year period at € 91 million. This
reflects rising cost burdens, particularly for materials, energy and logistics, and high
capital expenditures to manage the high order backlog. The adjusted EBIT margin was
5.1 percent (previous year: 6.2 percent). Reported EBIT for the three-month period was
€ 75 million (previous year: € 79 million), and the reported EBIT margin was 4.2 percent
(previous year: 5.4 percent).
"We have started the new fiscal year very strongly with double-digit sales growth, mainly
due to the high demand for our lighting and electronics products. At the same time, we
have continued to fill our order books," says HELLA CEO Michel Favre. "In addition, our
measures to gradually increase profitability are also having an impact. For instance, we
were already able to cushion the effects of inflation to some extent by passing on price
increases more strongly as well as by continuous cost management, and improved our
adjusted EBIT margin by 2.6 percentage points compared to the previous fourth quarter."
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Strong demand for HELLA core products and technologies in all three business
groups: Lighting, Electronics and Lifecycle Solutions
In the first quarter of the fiscal year, all three business groups reported positive business
development. In the Lighting business group, sales rose by 22.8 percent to € 838 million
(previous year: € 682 million). This was mainly driven by higher production volumes in
China as well as in South and North America. In the Electronics business group, sales
improved by 26.6 percent to € 799 million (previous year: € 632 million), partly due to
high demand for product solutions for electromobility. The Lifecycle Solutions business
group increased sales by 6.4 percent to € 240 million (previous year: € 225 million). On
the one hand, the aftermarket business developed successfully in various country
markets; on the other hand, all relevant customer segments in the Special Applications
area developed positively, such as business with manufacturers of agricultural
machinery.
HELLA continues internationalization of business with disproportionate growth
in China as well as in North and South America
In the first three months of the short fiscal year 2022, HELLA also continued the
internationalization of its business. In both Asia and the Americas, sales increased
disproportionately as a result of large-volume production ramp-ups and developed
significantly better than vehicle production there. In Asia, the company's sales increased
by 57.3 percent to € 478 million (previous year: € 304 million); in North and South
America by 34.0 percent to € 407 million (previous year: € 304 million). In Europe, HELLA
achieved sales growth of 4.7 percent to € 906 million (previous year: € 866 million).
Company outlook confirmed despite various market uncertainties
HELLA's corporate outlook for the period from 1 June 2022 to 31 May 2023 remains in
line with the forecast published in the 2021/2022 Annual Report. Accordingly, the
company expects to achieve currency and portfolio-adjusted Group sales in the range of
around € 7.1 billion to € 7.6 billion in this period. The EBIT margin adjusted for structural
measures and portfolio effects is expected to be in the range of around 5.5 to 7.0 percent.
"Despite a variety of market uncertainties, we still expect the global automotive economy
to recover. In this context, our corporate outlook is based on expected global light vehicle
production of 80 to 84 million vehicles. That is around 4 to 8 million units more than in
the previous year," says HELLA CEO Michel Favre. "This projected increase in volumes
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for the coming months will spur demand for our products and further support our sales
development. Above all, we will also continue to improve our profitability step by step on
the basis of higher production volumes, the consistent passing on of cost burdens, and
increasing synergy effects from the cooperation with Faurecia."
Selected key financial data in € millions or as a percentage of sales
(1 June to 31 August):
Fiscal year
2022

Fiscal year
2021/2022

Change

1,792

1,473

+21.6%

1,713

1,473

+16.3%

Adjusted earnings before
interest and taxes
(adjusted EBIT)

91

91

-0.2%

Earnings before interest
and taxes (EBIT)

75

79

-5.2%

Adjusted EBIT margin

5.1%

6.2%

-1.1 pp

EBIT margin

4.2%

5.4%

-1.2 pp

Sales
reported

Sales
currency- and portfolio-adjusted

Since HELLA is changing its fiscal year to the calendar year with effect from 1 January 2023, a transitional short fiscal
year will be inserted from 1 June to 31 December 2022. Where sums and per centages have been rounded, differences
may arise as a result of commercial rounding.

The financial statement on the first quarter of the short fiscal year 2022 is now available on the
HELLA GmbH & Co. KGaA website.

Please note: This text and corresponding photo material can also be found in our press database
at: www.hella.com/press
About HELLA
HELLA is a listed, internationally positioned automotive supplier operating under the umbrella
brand FORVIA. Within this factual group, HELLA stands for high-performance lighting technology
and automotive electronics. At the same time, the company covers a broad service and product
portfolio for the spare parts and workshop business as well as for manufacturers of special
vehicles with its Business Group Lifecycle Solutions. HELLA has 36,000 employees at more than
125 locations worldwide and generated consolidated sales of € 6.3 billion in the fiscal year
2021/2022.
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About FORVIA
FORVIA comprises the complementary technology and industrial strengths of Faurecia and
HELLA. With over 300 industrial sites and 77 R&D centers, 150,000 people, including more than
35,000 engineers across 40+ countries, FORVIA provides a unique and comprehensive approach
to the automotive challenges of today and tomorrow. Composed of six Business Groups with 24
product lines, and a strong IP portfolio of over 14,000 patents, FORVIA is focused on becoming
the preferred innovation and integration partner for OEMS worldwide. FORVIA aims to be a
change maker committed to foreseeing and making the mobility transformation happen.
www.forvia.com
For more information, please contact:
Dr. Markus Richter

HELLA GmbH & Co. KGaA

Company spokesman

Rixbecker Straße 75

Tel.: +49 (0)2941 38-7545

59552 Lippstadt / Germany

Markus.Richter@forvia.com

www.hella.com
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